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THE WAY WE WORK

We don’t just make a plan for you and execute it. What we
do is the following:

|dentify the core
m objective(s) of your
campaign
Define and tweak your
target audience
Set the desired KPIs to
@ measure (which are tied
into the objectives)
Pick out the opportunities
and channels to ensure m
your message stands out
m Effective execution &
optimization of campaign

mf



TOP PLATFORMS SOCIAL MEDIA CONSUMPTION IN KUWAIT

SOURCE: Ipsos 2020

Kuwait’s adult (15Y0+)
internet population is:

3,500,000

99%

of Kuwait’s adult internet
population uses social media

PENETRATION TREND BY PLATFORM

100%

75%

50%

0%

2015 2016 2017 2018 2019 2020

e=mfacebook e===|pstagram SnapChat e===Twitter e===|inkedIn e===TikTok
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SOCIAL MEDIA CONSUMPTION IN KUWAIT

SOURCE: Ipsos 2020

FACEBOOK

85%

PENETRATION
DAILY POSTING: 74%

rvALE (@) @ MALE
30% o - 70%

15-26  13%

INSTAGRAM

0

38%
PENETRATION
DAILY POSTING: 62%

FEMAE (@) @ MALE
0% il @ 59%

15-26  21%

. TWITTER
0
25%
PENETRATION
DAILY POSTING: 71%

FEMAE (@) ‘@ MALE

59% g R 1%

15-26  16%

25-36  372% Locals  18%

25-34  33% Locals  48%

26-36 30% Locals  48%

3b-44  30% Arabs  32%

35-46  25% Arabs  36%

3b-44  29% Arabs  29%

4b+ 25% Expats  50%

5+  21% Expats  16%

4o+ 25% Expats  23%

SNAPCHAT

29%

PENETRATION
DAILY POSTING: 67%

rMALE (@) @ MALE
50% ol R 41%

15-26  24%

TIKTOK

0

27%
PENETRATION
DAILY POSTING: 29%

FEMAE (@) @ MALE
5% o @ 55%

15-26  21%

’ LINKEDIN
0
16%
PENETRATION
DAILY POSTING: 35%

FEMAE (@) ‘@ MALE

36% gl G 64%

15-26  77%

25-36  36% Locals  48%

25-34  37% Locals  31%

26-34  32% Locals  78%

3b-44 26% Arabs  30%

35-46  75% Arabs  29%

3b-44  25% Arabs  33%

4h+ 19% Expats  22%

45+ 17% Expats  40%

4h+ 21% Expats  39%

mer




ECOMMERCE PENETRATION IN KUWAIT Kuwait's adult (15Y0-+)
ecommerce population is:
Source: Multiple sources. *These categories saw a major uptick in usage
due to the Covid-19 pandemic 2 2 U U U U U
4 4
0 ( TOP PAYMENT METHODS USED )
03%

of Kuwait’s internet DEBIT CARDS 40%
population performed

0
some form of ecommerce CREDITCARDS 32%
in the past 4 weeks. .
CASH ON DELIVERY
(76% for Locals) ’
( TOP 5 PRODUCTS PURCHASED ONLINE )
54%
45%
26%
14% 14%
Food Delivery* Groceries™ Clothes Shoes Perfumes
C TOP ECOMMERCE ACTIVITIES )
73%
59%
32%
10%
E-Banking Purchasing goods or services Paying bills online Selling goods or services

mer



M2R ECOMMERCE DATABASE

We have a robust database of users (last
3 months) at our disposal for targeting
purposes by:

(" NATIONALITY )
— A -

Y aa I
KUWAITIS ARABS EXPATS
587 207 227

Database size:

500,000

(" cENDER )

FEMALE  MALE
451, 99/

( wsp

)

QzQiN: EEEOREO X S(C

mer



OUR CORE

Besides an array of standard digital marketing solutions,
we follow the funnel of success:

Reach & Brand
Awareness  pyareness

_ _ Lead Generation, Traffic,
Consideration  vigeo Views, Instant

Messaging etc.

Conversions  E-Commerce, Catalogues,
Dynamic Ads, App Installs

OUR SERVICES
@ 4 @& w @

PROGRAMMAIC ~ SEARCHENGINE ONLINE REPUTATION  SEARCH ENGINE oTT DIGITAL COMPETITIVE
OPTIMIZATION  MANAGEMENT (ORM) MARKETING ADVERTISMENT ANALYSIS

R o4 @ =

AUDIENCE / GEO CONTENT SOCIAL MEDIA ORGANIC GROWTH SMS EMAIL
MAPPING MARKETING MARKETING & CONTENT MARKETING MARKETING

© 2022 - M2R GROUP



DIGITAL SPENDING IN KUWAIT 2021

SOURCE: Ipsos. Figures in Gross Amount

21.7m

Kuwaiti Dinars were spend on 7 U 0/0 3 0 0/0

digital mediums in FY 2021 on mobile on desktop

16%

SPLIT BY
CHANNEL

33%
18%

DIRECT = AD NETWORKS = YOUTUBE = SOCIAL MEDIA

© 2022- M2R GROUP



AUDIENCE SEGMENTATION

We are able to dive deep when it comes to Audience
Segmentation and Customization of Audience Profiles,
generating a 360 degree view of the user base, leveraging

incredibly powerful analytics data which can be used to
define the core:

AUDIENCE AUDIENCE
DEMOGRAPHICS BEHAVIOR

2 ©
a9
i’

. WE CAN BUILD A
RELEVANT TARGET

AUDIENCE AUDIENCE USING

INTERESTS PROFILING & ANALYSIS

mer



SAMPLES OF AUDIENCE
SEGMENTATION - AUTOMOTIVE

864,000+

UNIQUE USERS
IN KUWAIT

WHO ARE INTERESTED IN

AUTOMOTIVE

TOP BEHAVIOR AFFINITIES & INTERESTS INCLUDE:

Services Activities



SAMPLES OF AUDIENCE
SEGMENTATION - ENTERTAINMENT

2 MILLION
UNIQUE USERS

IN KUWAIT

WHO ARE INTERESTED IN
ENTERTAINMENT

TOP BEHAVIOR AFFINITIES & INTERESTS INCLUDE:

™ A
Q e @

—u—g e m| &

Amusemen t/Theme Parks Sports & Automotive Events Lifestyle Enthusiasts Celebrities News

- &
R $o E@
Concert & Festival Goers Gamers Highly Active on Social Performing Arts
Media



SAMPLES OF AUDIENCE
SEGMENTATION - BUSINESS

1.2 MILLION
UNIQUE USERS

IN KUWAIT

WHO ARE INTERESTED IN

BUSINESS

TOP BEHAVIOR AFFINITIES & INTERESTS INCLUDE:

M OB & 6

Business Professionals Economy World News Readers Corporate

11 a
=0 'Y
Banking & Finance C-Level Execut Business Services




SAMPLES OF AUDIENCE
SEGMENTATION - TECHNOLOGY

2.5 MILLION
UNIQUE USERS

IN KUWAIT

WHO ARE INTERESTED IN

MOBILE APPS

TOP BEHAVIOR AFFINITIES & INTERESTS INCLUDE:

L ) ‘ ‘
Looking for Service Provider Highly Active on Social Data Consumer Online Gamer

Media



SAMPLES OF AUDIENCE
SEGMENTATION - FOOD

2.6 MILLION
UNIQUE USERS

IN KUWAIT

WHO ARE INTERESTED IN

00D

TOP BEHAVIOR AFFINITIES & INTERESTS INCLUDE:

ﬁ ?\ ® o T
Fast Food Cravers Organic & Health Food Frequently Eats Out Coffee Shop Regulars
Aficionados
> T
= i
(ED) o
Looking for Hang Qut Spots Keto Lovers Protein & Supplements Online Shoppers
Enthusiasts

m r BEHAVIORIAL DATA COLLATED FROM DMP



CASE STUDIES

THE FOLLOWING SLIDES HAVE SOME REAL CASE STUDIES THAT
SHOWCASE DIFFERENT CAMPAIGN OBJECTIVES AND HOW WE
CAN MEET THEM. CLICK ON THEM TO GO TO THE SLIDE:

AUTOMOTIVE BANKING & FOOD & REAL ESTATE APPS
FINANCE BEVERAGES

ELECTRONICS RETAIL HEALTH & SERVICES
FITNESS

mer



GO BACK
T0 MENU

N ?[ AUTOMOTIVE
D

Aallln |
)M Dodge RAM - Test Drive pga_'i ,_,.dl

ILRAMIV/$ Lead Generation

V(DI[A3W CPL (Cost-Per-Lead)
TARGETING: BOVEN

HWNINYAm Programmatic

M 3.9K 3.03% 120

Total Impressions Total Clicks Conversion Rate Quality Leads
€11D
Audi 2 E
.adjodl o a0’ Audi
YA Dodge RAM - Test Drive L& 8 auaadl Audi A6

CIZMAA Lead Generation )ﬁ‘
YOI CPL (Cost-Per-Lead] \
UL Kuwait

HWNZUNYAN Programmatic

M 3.2K 2.0% 04

Total Impressions Total Clicks Conversion Rate Quality Leads

mer




GO BACK
T0 MENU

AUTOMOTIVE

VDB Volvo - XC90 & XC40 Test Drive - 2020
ILRAMIV/$ Lead Generation

TN CPL (Cost-Per-Lead)

Volvo XC90
TARGETING: JATTEN For everyone’s safety
AWAGIUP Instagram, Snapchat, GDN, Seyayeer vorve
41M 26.3K 0.86% 227
Total Impressions Total Clicks Conversion Rate Quality Leads

vV O L vV O

Y\\[)Am Volvo - Brand Recognition - 2021

ILRIANIV/$ Lead Generation

CPL (Cost-Per-Lead), CPM
(Cost-Per-Mille)

TARGETING: [ITUEIL

MODULE:

Lidgpay Tglal

HWAGIR{(P Instagram, Snapchat, GDN, Seyayeer JEESLSIN

2.1M 10.6K 1.41% 150

Total Impressions Total Clicks Conversion Rate Quality Leads

mer



GO BACK
T0 MENU

vV O L vV O

Volvo - Leasing, CX, Father &
Daughter, Olympics - 2021

ILE[AMIV/3 Awareness

BRAND:

CODINSW CPC (Cost-Per-Click)

TARGETING: pmATUEN

Instagram, Snapchat, GDN,
PLATFORM: [RmeTR

B~
o
=

17.2K

Total Clicks

Total Impressions

vV O L vV O

Volvo - Front liners, Students,

BRAND:

ILRIANIV/$ Lead Generation
YODIINS CPL (Cost-Per-Lead)
TARGETING: JUIEN

PLATFORM: MLSENel

406K

Total Impressions

mer

10.6K

Total Clicks

AUTOMOTIVE

Summer & No Down Payment- 2021

Conversion Rate

Conversion Rate

1.41% 150

Quality Leads



GO BACK
T0 MENU

> 6

CHERY

AW Chery Alghanim - More Than a Drive

ILRAMIV/$ Lead Generation
V(DI[A3W CPL (Cost-Per-Lead)

TARGETING: pmATUEN

AUTOMOTIVE

78

CHERY

5 8352001 PRO sy il ..o 11
«sal 6y6gio

NN Instagram, Facebook, Twitter, Snapchat, GDN ; (@ Fredmes

J.5M 49.7K

Total Impressions Total Clicks

> O

CHERY

IY\DEM Chery Alghanim - Summer

ILRIANIV/$ Lead Generation
YODIINS CPL (Cost-Per-Lead)

TARGETING: [ITUEIL

PLATFORM: Instagram, Facebook, Snapchat,

GDN, YouTube, Direct

2.1M 10.6K

Total Impressions Total Clicks

mer

0.53% 264

Conversion Rate Quality Leads

‘Sj.uu ¢jlibo
lj2.uq Jiléenlgo
el

’ :isfgoo

Saclwall doas

" meso2rrR0

1.41% 150

Conversion Rate Quality Leads



G0 BACK
T0 MENU

> 0 AUTOMOTIVE

CHERY

Chery Alghanim - Another
Lero (Planned) 414 aalp

215 50,000

Lead Generation e 094.101120 Lioj

BRAND:

OBJECTIVE:

2lyl %0 pgdgsg @llas pls jgulo

V(DI[A3W CPL (Cost-Per-Lead)

TARGETING: pmATUEN

HWNIN YA [Instagram, Facebook, GDN, YouTube

110K 1.9% 1,650

~3
<2
=

Total Impressions Total Clicks Conversion Rate Quality Leads
uak V1 S P \ gaall gmall Jas
h\ ol Bl Gl jatuo gyl
GV AutoMAK - Offer
Hlog Cuj Jiag
OBJECTIVE: RIS o Bl

NI CPM (Cost-Per-Mille] et

TARGETING: [ITUEIL

JWAILUNVE  Instagram, Facebook

4.2M 16K 0.38%

Total Impressions Total Clicks Conversion Rate




- 60 BACK
T0 MENU

Al Muzaini Exchange - Fund

BRAND: Transfer

Awareness & Reach

OBJECTIVE:

UODINSA CPM (Cost-Per-Mille)

TARGETING: pmATUEN

PLATFORM:

J.bM

Total Impressions

Instagram, Facebook, GDN

4.TK

Total Clicks

N
Gaelatin Uleiliyoiil Salel fu gal) \I\ I\II
el

The Public Institution For Social Security

Taminat - E-Commerce

BRAND:
Awareness
ICAIEWIVIS Awareness & Reach
YODI]NSm CPV (Cost-Per-View)
TARGETING: JUIEN
PLATFORM: ERGIIONE

1.5M

Impressions

mer

h00K

Views

BANKING & FINANCE

c_ujoll
Al Muzaini

(USD, GBP or EURO Worldwide )

Quickly and safely within 2-3 working
days at the best rate guaranteed*

0.13%

Conversion Rate

2 Available on the ]

[ ¢ App Store

P Google Play ]

14K

Clicks

0.93%



G0 BACK
TO MENU

BRAND:

v

Subway - Saving Offer

ICAIEMIVIS Awareness & Conversion
MODULE:
TARGETING: mAINZI

PLATFORM:

M 33.2K

Total Impressions Total Clicks

Instagram

YDA Food Tailors - Extra Meals

ICEIEWIVIS Awareness & Conversion

CPM (Cost-Per-Mille), CPC
(Cost-Per-Click)

TARGETING: [ITUEIL

MODULE:

Instagram, Facebook, GDN,
YouTube, Snapchat

152K

Total Clicks

PLATFORM:

22.4M

Total Impressions

mer

HEAER"

CPM (Cost-Per-Mille), CPC (Cost-Per-Click) —

FOOD & BEVERAGES

o) S
1849999 i L

0.42%

saaioll gilys 223

@aliso wigaiia A yo uljlislg $g4iio alos
lilao ablu gl Sguis Iyius] + cutlsdall 3o 2uaallg

s 3.950 has

0.68%




- 60 BACK
TO MENU

FOOD BASICS FOOD & BEVERAGES

V\\[VAm Food Basics
ICAIEMIVIS Awareness & Conversion

€

FEELING DOWNIE
EAT A BROWNIE

VLDI[NSW CPM (Cost-Per-Mille)

ENJOY A Biowiin,
. 3 O BISCOUNT
TARGETING Kuwait ON YOUR FAVORITE S

GLUTEN FREE GOODS

WWW.FOODBASICS.SHOP

Instagram
2.1M 8K 2.5% 200

Total Impressions Total Clicks Conversion Rate Conversions



G0 BACK
T0 MENU

REAL ESTATE

AlHamra Luxury Tower -
Award Recognition

IEAIEWIV/S Awareness & Reach

BRAND:

VLDI[NSW CPM (Cost-Per-Mille)
G0 cAl GCC & MENA

JWNIN YA [nstagram, Facebook, GDN, LinkedIn, MMP

J1.7K 0.51%

Total Impressions Total Clicks

o~
N
=

AlHamra Luxury Tower -
Tawk Tech

ICAIEWIVIS Awareness & Reach

BRAND:

ODJI[A3W CPM (Cost-Per-Mille)
TARGETING: [ITUEIL

PLATFORM: LNEDEl

1.1M 3.8K 0.35%

Total Impressions Total Clicks




G0 BACK
TO MENU

( ‘

REAL ESTATE

SYMPHONY

STYLE HOTEL

!

t
q

!

§

Cucina Restaurant, The Choco
Café and Symphony Hotel

IEAIEWIV/S Awareness & Reach

BRAND:

YDA CPM (Cost-Per-Mille)
TARGETING: BOVEN

PLATFORM: RLNEDEl

1.5M oK

Total Impressions Total Clicks CTR
AL-TUARIA
BRAND: Juman Complex, Al Rehab Offices, T T ——
B General Office Spaces & The Lobbies
g EXQUISITE VILLAS,
OBJECTIVE: gRELESELIEIN PENTHOUSES AND

APARTMENTS
YD]I]NEW CPL (Cost-Per-Lead) '

[ :
LuxuryLiving at Mahboula

TARGETING: [ITUEIL

PLATFORM: LNEDEl

900K 3bK 1.97% 690

Total Impressions Total Clicks Conversion Rate Quality Leads

© 2022 - M2R GROUP
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G0 BACK
T0 MENU

W\[)Am GiftoGo - Product Recognition

(IEAEWIVIS Awareness & Installs
MODULE: Per-Lead)

TARGETING: pmATUEN

PLATFORM:

4tM

Total Impressions

WYAK

Instagram, YouTube & GDN

h0.4K

Total Clicks

BRAND:

Wiyak

Awareness & Installs

CPM (Cost-Per-Mille), CPI
(Cost-Per-Install)

OBJECTIVE:
MODULE:

TARGETING: [ITUEIL

PLATFORM:

0.7M

Total Impressions

mer

Instagram, GDN, YouTube

49.2K

Total Clicks

CPM (Cost-Per-Mille), CPL (Cost- . g’ <

APPS

WHAT’S
MORE FUN
TO GIFT?
U o) a0
Y oalsuull
- g |.. . IE & .

m
MAVIC MINI
qgifto
ek s
g0 OUlUs
Download now! Pt =
T b S W

8.4K

App Installs

WYAK

N Download the app
and get a

Free Wiyak Ride!

Use code

[ iridefree ]

Set your
destination

and get
moving

3.2K

App Installs



G0 BACK
TO MENU

APPS

VB PharmaC

(IBHIAWIV/ S Awareness & Installs

CPM (Cost-Per-Mille), CPI
UL (Cost-Per-Install) =
TARGETING: mOYEL PhArMO.@ ele garigio guishl

Gl Yo 28lig uansl .. 1=ii Lo U9y
LI131119-31564 UARAl gLl Cilaute

nisas 2.5,

= Wy - oasll sgs
Oissoe | (B&km|  pharmac20 %20 ols pas

AWNIRUHE Instagram, GDN, YouTube

11.4M  130.4K 1.14% 4.5K

App Installs

Total Impressions Total Clicks

SRR Seyayeer

(IGEIEWIVIS Awareness & Installs

CPM (Cost-Per-Mille), CPI
(Cost-Per-Install)

TARGETING: [ITUEIL

MODULE:

U

- /(
S FAMILY
¥ FIRST?
bl g

AW\ Instagram, GDN, YouTube

15.6M 463K 0.30% 8.5K

Total Impressions Total Clicks App Installs

i

© 2022 - M2R GROUP
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- 60 BACK Q
TOMENU

Jazlee e

TYVE VYazlee - Product Awareness ) | Sthtonlaphallias sl

lidyhi go awligh pjlgl lgub

ILR[MIV/3 Awareness & Installs

CPM (Cost-Per-Mille), CPI
(Cost-Per-Install)

TARGETING: pmATUEN

MODULE:

Instagram, Twitter, Snap,

PLATFORM: Ve
12.3M 00K 0.41% 6K
Total Impressions Total Clicks CTR App Installs

m © 2022 - M2R GROUP



GO BACK
T0 MENU

ELECTRONICS

Make the most of today.

Y\ )E Gait - Free DE“VEFy Free Home delivery on all
products within 6 hours.”

ICAIEMIVIS Awareness & Conversion

YOLITHEM CPM (Cost-Per-Mille)

TARGETING: pmATUEN

PLATFORM: LNEDEl

1.8M 8.0K 0.48%

Total Impressions Total Clicks CTR

g:loud9

BY AL-BAHAR ELECTRONICS

GYY\Am Cloud9 By Al Bahar Group

(IR[{RI\/S Awareness & App Installs

CPC (Cost-Per-Click), CPI
(Cost-Per-Install)

TARGETING: [ITUEIL

MODULE:

MasterChef Gas Cooking Range 9 9 9 9
Oven and Gr .

PLATFORM: LNEDEl

J.6M 17K 1.83% LK

Total Impressions Total Clicks App Installs

mer



GO BACK
T0 MENU

RETALL

WA Trafalgar - Tag Heuer
IRV 3 Awareness & Conversion
YOI CPM (Cost-Per-Mille)

TARGETING: JLCTUEL

PLATFORM: LNEDEl

1.6M 3.3K

Total Impressions Total Clicks

3]

AIGNER

LIV Trafalgar - Aigner B mEA-JsIEAsc;NQSﬁfE

ICEIEWIVIS Awareness & Conversion
YODI]NSW CPM (Cost-Per-Mille)
TARGETING: JUIEN

WA Instagram, GDN

J.1M h.8K 0.19%

Total Impressions Total Clicks

mer




G0 BACK
T0 MENU

J‘:}, 'h*aw(aj gav-

BRAND:

Trafalgar - Abriez

OBJECTIVE:

Awareness & Conversion

CPM (Cost-Per-Mille) & CPC

Meheal  (Cost-Per-Click]

TARGETING: pmATUEN

PLATFORM:

9.6M

Total Impressions

Instagram, GDN, SEM

17.6K

Total Clicks

AL-BAHAR § ONLINE

Al Bahar Online - 75 Years
Anniversary

BRAND:

ICEIEWIVIS Awareness & Conversion

ODJI[A3W CPM (Cost-Per-Mille)

TARGETING: [ITUEIL

Instagram, Facebook, MSN,
Spotify, YouTube & Google GDN

280K

Total Clicks

PLATFORM:

JIM

Total Impressions

mer

RETAIL

.-
J——I

b s s s Lol
QIR SR I S I S e

smpe  LUX Dove @ poros

&2 closeyp Signal, zeddium

0.88%

Foiy, sunsik EEE Cleay crgpy Q) v/Reom mE
ey 100 it B) B == = vom @ @ B



-GUBACK

TOMENU

il—. AL-BAHAR [ j}——JI
&PARTNERS N ajlLA) iug

CRYY\DEM Al Bahar Online - Canon Offer

BR[NNI 3 Awareness & Conversion
YOI CPM (Cost-Per-Mille)
TARGETING: mAINZI
B Instagram, LinkedIn,
FLUA Facebook, YouTube & GDN

Total Impressions Total Clicks

Buy Color / Black & White printer and Save 30%

1.75%

with a Frree Box of Paper

‘Standard spscifications differs from the pictura



GO BACK
T0 MENU

E HEALTH & FITNESS

T

THIBA HOSPITHL

V\[)Am Taiba Hospital

(IBR]AWIV/3 Awareness & Reach —
-]
YOLITHEM CPM (Cost-Per-Mille)
TARGETING: [RLUTIEL
PLATFORM: LNEDEl
0
12M 260.9K 0.22%
Total Impressions Total Clicks CTR
O=0)
¢ ()
‘ olds, 'm_kuwait golds_gym_kuwait
T Gold’s Gym (Men) - ® - e !
@ Subscription Offer

Lead Generation &
Messaging Conversation
CPM (Cost-Per-Mille), CPL
(Cost-Per-Lead)

TARGETING: [ITUEIL

OBJECTIVE:

MODULE:

PLATFORM: LNEDEl

250K 3.5K 2.97% 104

Total Impressions Total Clicks Conversion Rate Quality Leads

mer



G0 BACK
TO MENU

HEALTH & FITNESS

Gold's Gym (Ladies) - Brand
Recognition

ILRAMIV/$ Lead Generation

CPM (Cost-Per-Mille), CPL
MODULE: (Cost-Per-Lead)

TARGETING: pmATUEN

BRAND:

Instagram, Snapchat,
GDN

PLATFORM:

N
=

8.1K 2.02% 164

Total Impressions Total Clicks Conversion Rate Quality Leads

m © 2022 - M2R GROUP



GO BACK
T0 MENU

a
e0sy

N
i~

YA DHL - Easy Shop

IEAIEWIVIS Awareness & Conversions

CPC (Cost-Per-Click), CPV

WULES  (0ost-Per-View)

TARGETING: pmATUEN

JW\IUNYEM YouTube, GDN, SEM

106K

Total Clicks

—
m

oo
B~
=

Total Impressions

g

n e t

KNET - E-Stamp Awareness
(AM Agency)

Awareness & Reach

BRAND:
OBJECTIVE:

ODJI[A3W CPM (Cost-Per-Mille)
TARGETING: [ITUEIL

PLATFORM:

1.2M bk

Total Impressions Total Clicks

mer

Instagram

SERVICES

HOW DHL
EASYSHOP
WORKS

)
o) eusy

www.dhleasyshop.com

3.3%

Conversion Rate

3.5K

Conversions

ol b eliSoy Gl
Joll doils JUB go

|9 A |

e-Stamp Baski Jas

B[ & hpsicee | o
i»s—;.n-.j

Y 15,13

L Cilgadl o cStalaall Ll 356 gis Zaaid
wi_.,ulﬁa.ﬁ‘li‘wl.g,ml: At 55
"Gush ity scaly



OUR DIGITAL PARTNERS

T0 PROVIDE STRATEGIC, PERFORMANCE BASED DIGITAL
MARKETING SOLUTIONS, USING PREMIUM INVENTORY AND
ADVANCED TARGETING CAPABILTIES, BACKED BY

INTELLIGENCE
ald. ad. =
PROMOFIX [ 3 GEIER
al A Al L SMART - ACCURATE - FAST

© 2022 - M2R GROUP



ABOUT M2R GROUP

We are the experts who bring innovative media and advertising services to Kuwait and the region. Our strong business
partnerships rest on diverse innovative minds that drive us all to growing success. Our new ambition, “Media ROI”, is our
new way to develop strategies made with innovative creators. Our teams are now shaping the future of our company, and
are assisting our partners in shaping theirs too.

Since 2005, we have remained true to our mission “the preferred media partner” to our clients. We delivered the best
media solutions that connected our partners with their consumers through efficient media campaigning.

We at MZR have a 360 degree approach to your marketing and communication needs. We can put together a solution that
will not only meet your business objectives, but take it to the next level.

DOOH SCREENS e STATIC o MALLS e CINEMA o RADIO e AIRPORT e DIGITAL e SPORTS






